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Sample Outline 
for

Auto-ethnography
I. Introduction

A. Setting/Background (I as a member of the _________________ culture)

B. Purpose of auto-ethnography: analysis of my Japanese/Korean/Venezuelan/Arab… cultural identity and patterns

C. Thesis statement: “analyze my value patterns”; include my beliefs based on religious, historical, and family influences; my language and behavior patterns; patterns related to my education in ________________.
II. My value patterns according to
A. Hofstede’s Value Dimensions

1. Collectivism

2. Uncertainty avoidance
3. Power distance

4. Masculinity

B. Hall’s High-context/Low-context dimension

1. …

2. …
3. …

4. …

C. Kluckhohn and Strodtbeck’s Value Orientation Pattern (choose those that apply to you)
1. Human - Nature Orientation

2. Person-Nature Orientation

3. Time Orientation

4. Activity Orientation

5. Relational Orientation

III. My beliefs based on historical, religious, and family influences

A. Historical influences

1. …

2. …

3. …

B. Religious influences

1. …
2. …

3. …

C. Family influences

1. …

2. …

IV. My language and behavior patterns

A. My verbal communication

1. Types

2. Specific examples 

3. Expressing human relationships: status, hierarchy (large power distance)

a. (e.g. Different forms of “you”)
b. …
4. My Female/male speech patterns
a. …

b. …

B. My non-verbal communication patterns (choose the most characteristic ones)
1. Appearance and attire


         2.  Posture


         3.  Gestures




      a.  …



      b.  …



      c.  …


         4.  Facial expressions




      a.  …




      b.  …



         5.  Space and distance (proxemics)




      a.  …




      b.  …



         6.  Seating




      a.  …




      b.  …



          7.  Time




      -  polychromic/monochronic




   1)  …





   2)  …



          8.  Silence




     -  …

V. My educational patterns

A. Background
B. My learning styles….

1. Cognitive
2. Relational

3. Motivational


VI. Conclusion
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